“Be the one who moves the world”

The faculty of Global Management encourages students to become a global leader who moves the world and

contributes to the society.

The following eight models of specialized courses are designed to enable students to acquire knowledge and skills

systematically according to their career paths after graduation and the field of study in which they wish to specialize.

Please refer to the following to consider your future academic vision.

Please note that these models are only part of the credits required for graduation. There are many possible

variations by combining with other courses. Since this is a model, you may use it as a partial reference, and there are

also many different ways to take courses.

Model 1: Create a better society through international business

This course model is designed for those who have interest in international business and wish to contribute to

economic and social development through business activities. Students will acquire the knowledge and skills to work

professionally as well as under systems in different countries.

Keyword: Corporate management, Global management, Multinational enterprises, Business strategy

1%t year 2" year 3 year 4™ year
1% semester 2™ semester 3 semester 4" semester 5% semester 6" semester 7" semester 8" semester
GLOMAC -Introduction -Strategic -International
Standard to Business Management Business
Management -Microeconomics | -Introduction
-Introductory -International to Statistics for
Economics Studies Management
Corporate -Bookkeeping -Organization -Human -Diversity -Japanese Business Law
Management Theory Resources Management Management
-Cross Cultural | Management Theory -Global
Management -Multinational -Global Marketing | Supply-Chain
-Marketing Enterprises
Strategy -Business
Ethics
Global Area -International -Rule-making
Studies and Location Theory | Strategy for
Public Affairs Global
Management

Model 2: Deliver products and services in need to the world

Students will develop the ability to accurately identify needs through interaction with the market and provide

products and services in a timely manner. This course model is suitable for those who are interested in marketing or

consumer activities.

Keyword: Marketing, Consumer needs, Technology seeds, Overseas expansion

1 year 2 year 3 year 4% year
1* semester 2" semester 3 semester 4™ semester 5" semester 6" semester 7" semester 8" semester
GLOMAC -Introduction -Strategic -International
Standard to Business Management Business
Management -Microeconomics | -Introduction
-Introductory -International to Statistics for
Economics Studies Management
Corporate -Bookkeeping -Marketing -Consumer -International -Global
Management Strategy Behavior Product Supply-Chain
Development -Innovation
-Global Management
Marketing
Global Area

Studies and
Public Affairs




Model 3: Challenge to find solutions to the worldwide business issues by utilizing digital technology

This course model is for those who wish to acquire consultation skills to solve social and/or organizational problems
with the strategic use of digital technology.

Keyword: Digital society, Environmental adaptation, Innovation, Strategy design and implementation

1% year 2 year 31 year 4% year
1+ semester 2" semester 3" semester 4" semester 5" semester 6" semester 7" semester 8" semester
GLOMAC -Introduction -Strategic -International
Standard to Business Management Business
Management -Microeconomics | -Introduction
-Introductory -International to Statistics for
Economics Studies Management
Data Science -Data Science - Data Analysis -Database
Corporate -Bookkeeping -Corporate -Change -Introductory
Management Finance Management Information
-Global Science
Marketing -Global
Supply-Chain
-Innovation
Management
-IT Strategy
Global Area -Rule-making
Studies and Strategy for
Public Affairs Global
Management

Model 4: Create a new business, launch a business, be part of change
This is a course model for students to become a person who changes society as an entrepreneur who promotes new
business in or with a new organization.

Keyword: Start-up business, Entrepreneurship, Innovation, I'T, New business

1 year 2" year 3 year 4™ year
1* semester 2" semester 3 semester 4™ semester 5% semester 6™ semester 7" semester 8" semester
GLOMAC -Introduction -Strategic -International
Standard to Business Management Business
Management -Microeconomics | -Introduction
-Introductory -International to Statistics for
Economics Studies Management
Corporate -Bookkeeping -Marketing -Project -Innovation -Operations -Management Introduction to
Management Strategy Management Management Management of Technology Entrepreneurship
-Corporate -Consumer -Change -IT Strategy -International
Governance [ Behavior Management Product
-Advertising and Development
Marketing
Communications
Global Area Theory of European European
Studies and NGO/NPO Studies III Studies II
Public Affairs Management* Economy*

*Area study course of either Japan, China, Southeast Asia or America



Model 5: Support organization or society as an accounting or finance professional

This course model is suitable for those who seek to obtain certifications or work in a department within an

organization as an accounting or finance professional.

Keyword: Bookkeeping, Accounting, Finance, Banking

1" year 2™ year 3" year 4% year

1* semester 2™ semester 3" semester 4" semester 5" semester 6" semester 7" semester 8" semester
GLOMAC -Introduction -Strategic -International
Standard to Business Management Business

Management -Microeconomics | -Introduction

-Introductory -International to Statistics for

Economics Studies Management
Corporate Bookkeeping -Corporate -Financial -International -Corporate -Business Law
Management Finance Accounting Finance Governance 1I

-Finance -Management -Comparative
Accounting Financial
System

Global Area -Global
Studies and Management
Public Affairs Law

Model 6: Work on local issues with global perspectives

This course model is offered for those who wish to acquire the ability to solve local problems while accurately

grasping international trends.

Keyword: International relations, Strategy, Geography

1%t year 2" year 3 year 4" year
1* semester 2™ semester 3 semester 4" semester 5% semester 6% semester 7" semester 8" semester
GLOMAC -Introduction -Strategic -International
Standard to Business Management Business
Management -Microeconomics | -Introduction
-Introductory -International to Statistics for
Economics Studies Management
Corporate -Organizational
Management Behavior
Global Area -Spatial -Regional -Social -Regional -Industrial
Studies and Economics Revitalization Research Development Cluster
Public Affairs -Economic Management Method
Geography -Public Policy
-International
Economics




Model 7: Be a member of NPOs striving to build a sustainable society

This model focuses on the field of public management and the development of developing countries, and prepares

students to become active in international public institutions and public purpose organizations such as the United

Nations, aid agencies, NGOs/NPOs, etc.

Keyword: Public management, Development aid, Southeast Asia

1% year 2" year 3 year 4" year
1% semester 2 semester 3 semester 4% semester 5% semester 6% semester 7" semester 8" semester
GLOMAC -Introduction -Strategic -International
Standard to Business Management Business
Management -Microeconomics | -Introduction
-Introductory -International to Statistics for
Economics Studies Management
Corporate -Cross Cultural
Management Management
Global Area -International -Public -Public Policy -Regional -International
Studies and Cooperation Management -Public Human | Development Trade Policy
Public Affairs -Southeast -Global Resource -Foreign Direct
Asian Studies I Management Management Investment
Politics and Law -Southeast
History ‘Theory of Asian Studies
NGO/NPO 1T Economy

Model 8: Solve problems by reading data and using analytical skills

Students will focus on economics and data science related subjects to acquire economic theory and statistical

analysis techniques used in the economic environment that surround companies and organizations. This course

model is designed for those who wish to pursue a career path that makes use of their analytical skills, such as becoming

a consultant, data scientist, or entering graduate school in the future.

Keyword: Economic modeling, Data analysis, Business analysis

Public Affairs

1%t year 2" year 3 year 4
1% semester 2" semester 3 semester 4% semester 5% semester 6% semester 7" semester 8" semester
GLOMAC -Introduction -Strategic -International
Standard to Business Management Business
Management -Microeconomics | -Introduction
-Introductory -International to Statistics
Economics Studies for
Management
Data Science -Data Science -Introductory -Mathematics -Data Analysis -Database -Introductory
Mathematics for | for -Applied Information
Management Management Statistics Science
-Introduction to
Econometrics
Corporate -Business -Industrial -Experimental
Management Economics Organization Economics
-Finance Theory -International
-Labor Finance
Economics
Global Area -Spatial -International
Studies and Economics Economics




