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In this project, we conducted questionnaire research for Japanese small and medium
enterprises. The aim of the research is to know how export experiences affected their
behavior. In particular, we studied how their choice of invoice currency, the scheme
of exchange rate risk management and the financial status changed after they continued
exporting for vyears. We sent the questionnaire to 2,100 companies and accepted
responses from November 9, 2019, to January 31, 2020. The respondence rate was 14. 1%.

At the beginning of the project year, we aimed to publish a working paper using
the result of our questionnaire research. In the end, we could not attain this goal
because we spent a longer time to prepare for the questionnaire than we expected.
However, thanks to having spent enough time to make very detailed questionnaire, we
could obtain a very rich information from respondence companies. We will soon
investigate the effect of export experiences on firms  behavior using this information
and try to publish a working paper by the end of the next year.
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