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(#30) On evolution of retail formats and disruptive technology
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(#3C) The purpose of the study is to examine evolution of retail formats using the concept
of disruptive technology. In this research, firstly, I reviewed past literatures and developed a
analytical framework. Secondly, the framework was used to conduct empirical analysis. I
found that Japanese marketers have rarely examined rise and fall of retail formats using
panel data. Therefore, T developed a data set from retail firms' financial database and
plotted them on the spaces which have two axes: turnover and rate of return on sales. The

analysis allows us to understand how Japanese retail format rises and falls.
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