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In a process of the economic development marketing systems have played an indispensable
role for mass production and mass consumption society (Tedlow 1990). It was originally
maker-led marketing systems supported secondarily by growing larger retailers. However
recent trend is a conversion toward multilayered marketing systems through expansion of
retailer-led marketing systems (Kidachi 2012). Under the circumstances that uncertainty
and variety of consumption are strengthened, switching from unitary marketing system
across countries and areas. In the study multilayered marketing systems were examined
theoretically and its result is published in April 2017. Concerning the empirical study,
though interviews with supermarkets have not been done fully, the result would be

published in a year.
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