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I examined important factors in regards to the purchasing decision of consumers in
China. Country of origin, brand, name of manufactures et al. were investigated in this
study.

Particularly, it was with the general people and youth of Chinese consumers and
investigated whether there was differences for the way of thinking or not. I carried out
investigation in Fuzhou City and Amoy city of China, and their suburbs. As a result,
About people and youth, it was grasped that they had considerably different beliefs and

images.
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