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This research is an empirical study of the internal effects of sports sponsorship, and it presents new findings
regarding the effect of promoting work motivation among the companies that sponsor the J League. Firstly, we
examined the differences in the analysis results between this study and Watanabe (2022), which examined the
same analytical model as this study, and suggested that the impact mechanism of the work motivation of the
organizational members of the sponsor company may differ depending on the environment and culture
surrounding the sponsor company, the regional positioning of the sports organization being sponsored, the
collaboration between the sponsor company and the sports organization in terms of regional contribution
activities, and the content of the sponsorship contract, etc. However, even with such differences, the importance
of appropriately disclosing specific information about sports sponsorship to organizational members remains
unchanged, and the second finding is that such information disclosure has an indirect positive effect on

organizational members' work motivation.




