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(33L) Effectiveness of Wholesalers’ Functions in the Marketing System: Analysis on Fresh Food Wholesale Markets
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(#32) Research accumulation on wholesaling is limited compared to that on retailing. It is because
the study on the exclusion of commerce (Hilferding 1910) and wholesalers unnecessary view(Hayashi
1962) have been widely accepted. However, when investigating today’s marketing system, wholesalers
continue to occupy an indispensable position. While theoretical research on the involvement of
wholesalers still remains at the level of Hall (1948). My research provides that wholesalers’ effectiveness
comes from assortment function, especially under the mature conditions of consumption. Firstly, it is
confirmed that the multi-stage nature of distribution, which is one of the characteristics of Japanese
distribution, is by no means backward, and that especially at the mature stage of consumption, a diverse
product lineup is providing beneficial "customer value" not only to downstream consumers, retailers,
and restaurants, but also to upstream producers and suppliers. Secondly, in the field of fresh food, it is
said that the share of wholesale markets has declined significantly and distribution functions have

declined. But they perform the essential function of assortment.




