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(#3C) Mobility and personal networks among people with hobbies in a society after the COVID-19

pandemic

2. HFZREARE

2022 FEfE  ~ 2023 f£JE

3. HEDOME (T8 - B - IEHNE - NES L UBE X 600 FREE., X 50word 2E)

(Fn30)

ARFEITEFEM L TV D TR —— Rk Z2 2 - T 2B E——oFier BREHEEN GO
THIET, Z7u—UNIERILT 28 Y 7 0 OFEERY . T A RES 80 AR/, YV —v
¥NVAT AT OAREEERFT D E2EMET 2 LOTH D, BRI, BFEED 2018 LD
T& 7o TEAE) ICBT 28 A B E 2, 2024 4F 1 HIZU =7 EC 1569 iDLtz x5 & U7 BRI
BEBIR, BEMICESEEY T 4 OEWVCAMBROEEZIRZ 572100 T, BEILKBIMEA X
Y ROHIE L WD 2 TORBRAE R, AxDFEL Y F 1ot 2 EROBER L, 5% b IE
T2 ZERTFRENDIEEY T 4 ODIERILIZOWT, ZTORECIREEZ R Lz, MRIIOmTFThH D
LOD, BAET DAL DT ET T 7 4 v 7 IR 00 LIE & OBIRM, ARMIBHRORHE., S5k, AT
A THRARAT 4 7 AR M, JRIT, Y RiERE~OSINE OREGREE, PELMEICEREZ H TTHRIFTL
Toim & [ RSB AT 28 51 Cfefm L7213, REEEERMLE L TART L TETH
Do

(3£32)  With the aim of exploring the characteristics of globally active mobility and examining the
potential of hobbies, personal networks, and social media as facilitators of such mobility, this study
used a questionnaire survey to determine the actual conditions of "Ensei" (Fan tourism) that have

been on the rise in recent years.




