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We conducted overseas surveys and literature analyssis, and reached two conclusions.
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1. Japanese consumers are tough consumers who have demanding quality standards and
diversity of choices as individuals, but as a group, they are weak consumers who are swept
away by the trends around them.

2. Japanese consumers are very aesthetically pleasing, and as a result, Japonisme such as
ukiyo-e and crafts at the end of the 19th century and cool Japan such as manga and anime

in recent years have become popular worldwide.
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