BFGERC1 6— 2 8 [manaba {25 )

BIE) MR = IR 55 Bz
K4 RS
NAME Nakamura Hiroshi

1. MIREE

(Fn3c) SNS & 1D-POS T—2 DFEEICLBHRET— +» vy —=—DIREDEA

(#232) The trial study of understanding of customer journey by connecting SNS data and
ID-POS data

2. WFZCHAR
24ER (2017 - 2018 4EJE)

3. AROHWE (LTH - BW - IRNFHE - IBES L URE X 600 FREE. EX 50word F2E)
(Fn30)

O 9T
ARIZBITDA—RR——Fy N RT v T ARNT OV a v/ 3—DOREEITENC OV T, FHiEF
5% % FE i,

RIRA— ==l kD DNRITFR

SNST—% : 7 v 7Ry R

2 0 1 815 ID-POS T —# B LN SNS 75— % OFED T & hhd T 5

OMWFFENZ
SNS DL v EH A h& ID-POS T—H 2 a2—H—D/—3 v a &G Ta—%—ID I2 k-
TS, BEITRBITE S EEROMRBITHB L ORBINZL I EICEDL I RRT TR
DEEE S D DT OWTEMENEE 20OV THRFTE LT,
SNS L v YA FOFEEOZ—F—DI BT o — M Liza—H—i34, 0644%4. %
DB KHGA—N—v—4 >y FOJEEEFIH LTS SNS Ly EH A F2EIF1 6 64 (4
1%) THO, TOHH, FRA—NR—<—F v " OKRA LV M I—FREEIZ1 224 (73
5%) Tholz. ZNHDOEEDH B, HD SNS LI B A b ORRERE & W iFLolEE
JBFE (ID-POS) O~ v F L T D=3 v arZ2HBoN-281X1 174 THY, b1 1
74 (LT, AR EMESZ 123 5) @ SNS LBV A NOBBERT — %18 LW
2P ID-POS T—X #FIH L., 7=.

SNS 7 —# & ID-POS %A DT IS B BB DOMFEITH L E T — 2 2@l s 2 Ltk -
T, VTN REOHRICBIT DI A ~v— « Py —=—5 T VX VIR TE L2 L 25
LTz, F2. TORE, MABEDO LYY A FOBEERIHOBRBITEHZHET 52 &1
Lo TID-POS 77— X DN L VIEE D, N—VF T4 XASINTREOFREMZRE LT,
FTo, FEEHEEZ SNS D U T IVEEIA~OEEOAREEE RO b, S 6T, A—h—|&
S Tld, FEMLBAZSEIECY g v =L D a I a = — g VG (JEEEB L% v MRERY)

WZIEH AIREZ2 2 L DRI X Tz,

Chuo University Grant for Special Research



(FE30)
The purpose of this study is to clarify the customer journey from search of SNS, choice of
store, trial purchase, repeat purchase and buzz.
To get data for this study, we connected the ID of SNS and ID-POS data by getting a
permission of the customer. We got 117 panels and we traced the search activities and
buying behavior at supermarket. Consequently, we got the customer journey and we can get
the information about brand experience, which is purchased at supermarket, thorough the

journey.
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