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Read the following two articles (A & B) on the press in Japan and answer Questions (I) and (IT).

(Abridged from “Why Japan ranks poorly in press freedom,” Deutsche Welle, May 8, 2023)

Japan ranks the lowest among the Group of Seven nations when it comes to media freedom. Journalists’
vulnerability to government and business pressure as well as a culture of self-censorship are to blame, say experts.
Japan’s claims to press freedom are weakened in particular by a system of government-approved press clubs and
the tendency of the media to self-censor, according to academics and journalists.

In the 2023 World Press Freedom Index, published by Reporters Without Borders (an international non-profit
organization), Norway topped the Paris-based organization’s index for the seventh consecutive year, with Ireland
in second place. Japan was a lowly 68th of the 180 countries and regions surveyed for the study. That ranks Japan,
the world’s third-largest economy, at the bottom of the G7 nations in terms of media freedoms. North Korea was
ranked last of the 180 nations, with China in 179th position, down four places from the 2022 report, while
Vietnam ranked 178th in the world.

“Japan, a parliamentary democracy, upholds the principles of media and pluralism,” said the study. (a)_“However
the weight of traditions, economic interests, political pressure, and gender inequalities prevents journalists from
fully exercising their role of holding the government to account.”

“Freedom of speech is guaranteed in Japan under Article 21 of the Constitution, but there are problems — such as
the press club system — which is why Japan is ranked so low on the index,” said Renge Jibu, an associate
professor at the Tokyo Institute of Technology and a member of the Japan Association of Media, Journalism and
Communication Studies.

“Kisha kurabu,” or press clubs, generally comprise exclusively of journalists working at major Japanese media
outlets. The members have exclusive access to official sources, and to maintain that access, they are required to
comply with the official government line.

The system of kisha clubs effectively gives politicians and bureaucrats the power to scare journalists and media
companies with the threat of being banned from briefings if they report negative or unflattering stories, said Jibu.

It is not just politicians and ministries that are able to force the media to obey with threats of exclusion, pointed out
Koichi Ishiyama, formerly a journalist for the Associated Press and The Times of London before becoming a
professor of media studies at Toin University of Yokohama.

“Companies can be just as bad,” he said. “I once had to do an interview with a major Japanese corporation. Their
executives made it very clear that they would not cooperate with any request for information or comment because
I had written something about the company that they thought was negative.”

Large companies can exert other pressures on the media, Ishiyama said, as demonstrated by the long-running but
largely overlooked scandal surrounding entertainment business king Johnny Kitagawa.

The Shukan Bunshun weekly news magazine first reported in 1999 that Kitagawa, the founder of the Johnny &
Associates talent agency, had sexually abused aspiring male pop stars. Fearful of losing their chance at fame and
fortune, none of the young men were willing to file formal complaints with the police. Kitagawa remained free to
abuse more boys until his death in July 2019.
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“The media here needs pop stars and ‘talents’ to appear on their music programs and chat shows, so they never
reported about Kitagawa because they feared they would be black-listed,” said Ishiyama. “The business world here
is so inter-connected that a report on Kitagawa could mean they would lose advertising, sponsorship, and access to
stars, so they kept quiet.”

An American journalist who has worked for a Japanese newspaper for 30 years noted that the Japanese media's
culture of self-censorship runs deeper than simply newspapers, TV, and radio stations restraining their reporting on
controversial topics. “It's not the sort of official censorship that we see in China, North Korea or the other
countries that are at the bottom of the list,” said the reporter, who asked not to be named for fear of losing their
job.

“And it's not just self-censorship, which means journalists don't ask the tough questions. It's the atmosphere of
social and intellectual freedom that makes it possible for reporters to do their jobs. There is no atmosphere that
encourages deliberation of important issues because reporters know that if they ask difficult questions they can be
punished,” he said.

The result is a media that reports exactly what the government and big business wants it to report, based on
official briefings and a pubic that is too often kept in the dark, he added. “And that, to me, means the media here is
doing a great disservice to the people.”

(Abridged from “Low ratio of women in Japan media impacts news coverage, work conditions: survey,” Mainichi
Japan, March 14, 2020)

Women make up only a small percentage of people working in Japan's media industry, especially in executive
positions, a survey conducted by an organization comprising media-related labor unions nationwide has found.

Mass Media Information and Culture (MIC) released the results of its survey on the proportion of women in
media. Among 38 newspaper companies, only 7.71% of management positions were filled by women, while only
3.13% of executives were women. At the six Tokyo-based private broadcasters, 8.3% of department heads were
women, while there were zero female executives at three of the firms.

Among newspaper companies, 19.92% of all employees and 22.42% of reporters were women. Of those in
management positions in the broad sense of the word, including desk editors and others in leadership positions,
8.5% were women. At the six Tokyo-based private broadcasters, the proportion of female employees was in the
20-29% range.

None of the broadcasters had women heading their news, creative, or informational programming departments.
The percentage of female executives at the six broadcasters and public broadcaster NHK was 4.8%. There were no
women among the executives at the five Osaka-based private broadcasters, and aside from Kansai Television Co.,
there were no female department chiefs. The proportion of women in management and executive positions was
low overall in private companies in Japan, but the percentage tended to be lower at newspaper companies and
private broadcasters.

The dearth of women in the newspaper industry has an impact on the working environment and on what is
reported. In October 2019, the Japan Federation of Newspaper Workers’ Unions conducted a survey of its union
members on how they worked and their prospects for the future. Asked whether they felt discrimination in terms
of wages, treatment, and otherwise at work, 60.5% of women said they “strongly felt so,” or that they “tended to
feel that way.” Among men, the figure was 40.7%.
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At many newspaper companies, there are no differences between genders in regular employees’ wage structures or
benefits, but 55.3% of men and 44.2% of women said that “The work and the weight of responsibility allotted to
men and women differ.” Meanwhile, 35% of men and 54.1% of women said that “the speed at which men and
women are promoted differs.”

To the question, “How does having few women as desk editors and in management positions affect work?” the
most common response was, “It affects what kind of news is selected for coverage, and leads to outdated ways of
working and evaluation.”

More specifically, there were comments such as “we end up creating newspaper pages that are misaligned with
readers’ actual everyday experiences,” and “there is little motivation to put out articles about gender and
sexuality.” The comment that “it’s hard to see into the future in terms of career” was common among women,
while men expressed frustrations about “lack of understanding toward parental leave” and “lack of consideration
for dual-income households.”

To a question asking whether respondents had experienced harassment in the previous three years, 58.4% of
female respondents said they had, while 28.9% of male respondents said the same. Among women, sexual
harassment topped the list, with 41.3% saying that their “looks and age were made a topic of discussion,” and
13.1% saying that they were “asked to engage in sexual relations.” Among men, cases of power harassment were
more prominent, with 35.8% saying they had been subjected to violence and verbal abuse. Perpetrators of such
harassment were more commonly from within companies than without.

(b)_Asked for what they believed were reasons for such harassment, 40% or more of women cited “inadequate
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awareness of human rights.” “stress due to labor shortages.” and “light punishments for perpetrators, whose
actions are not made public.” Meanwhile, 48.7% of men cited “labor shortages,” while 34.7% cited “light

punishments for perpetrators, whose actions are not made public.”

A Japan Federation of Newspaper Workers’ Unions official said, “From the respondents’ answers, we can see that
there is a ‘negative spiral’ in which organizations are unable to deal with the long working hours and labor
shortages that lie at the core of harassment problems. An extreme lack of gender consciousness is also clear from
the fact that women have experienced harassment at twice the rate as men. Media must take the initiative to make
labor reforms and resolve the disparity between men and women.”

Questions I & 11
(D) Translate into Japanese Part (a) in Article A and Part (b) in Article B.

(IT) Write an essay of approximately 250-300 words in which you clearly identify and explain major problems with
the media industry in Japan, and conclude with your own opinions and suggestions about what needs to be done to
improve journalism in Japan. Use information from the two articles as well as your own experiences with different
news media.




